




































Sexism in the 
Environment movement 

separatism: 
is it a valid 
tactic? 
As women become involved in the 

ecology movement they are faced by 
the same male domination as 
elsewhere. Two examples show this 
clearly: Firstly, in Brisbane in 1976 
Friends of the Earth organised a 
Radical Ecology occasion. One of 
the discussion afternoons was to be 
on women and ecology. About 30 
women and 5 men gathered for the 
discussion. The first question raised 
was whether we were being just as 
sexist as men if we excluded them. 
After a 45 minute semantic argu­
ment amongst the more poJitically 
astute members of the gathering a 
~ote was taken and the men were 
a ll?wed to stay. Both. during the 45 
mmute argument and the ensuing 
discussion on where women could 
begin and how they could work and 
influence other women, the three 
remaining males dominated. One in 
particular decided he wanted to talk 
working-class politics, Marxism, 
a nd the bourgeois nature of 
ecological activism. Not surprising­
ly, nothing concrete came out of the 
discussion, but we learnt an impor­
tant lesson: at times when women 
need to discuss things amongst 
themselves, especially when some of 
the women may not have spoken in 
public before, MEN CAN BE EX­
TREMELY DIVISIVE. The second 
example involved different women in 
a completely different setting - the 
Confest at the Cotter River - but 
the story was an almost exact repeat. 

The presence of men at such 
gatherings is disruptive in two ways: 
often the men who attend the gather-

ings are assertive and tend to 
monopolise attention; and secondly, 
the a_rgument about whether they 
should attend a women's discussion 
can get drawn out, dividing the opi­
nion of the women present and 
d~stroy_ing solidarity, and preventing 
d1scuss10n on topics which women 
experience in common. Women who 
suggest separatism are often con­
fronted with arguments about the 
per~anence of the tactic, and by 
poht1cos who argue that our first 
fight should be against capitalism 
. . . hence separation cannot be al­
lowed when we are brothers and 
sisters fighting the common enemy. 
Few of the men who put forward 
these arguments can understand 
that, in a sense, their ideas and treat­
ment of women and unassertive peo­
ple in general is part of the enemy. 
Yet it is widely understood why 
workers need to organise themselves 
to the exclusion of their bosses. 

Most environment and anti-uranium 
groups in Australia seem to have the 
classical organisation structure, with 
a chairperson, secretary, treasurer 
and executive committee members . 
It is unusual to have as many women 
as men: most women have never had 
the opportunity to acqu ire the con­
fidence required. In these organisa­
tions and also in many of the more 
loosely-organised ones the generally 
greater assertiveness of men can 
result in them getting the only say on 
a subject, and in the more assertive 
men ga~ning more skills - since they 
are quickest to volunteer for in­
teresting tasks. Many a good idea 
has not seen the light of day because 
women and non-assertive men were 
intimidated into not speaking .. 
Separatism. is suggested here, not as 
a permanent phenomenon, but as a 
temporary means for acquiring the 
necessary confidence and skills to de~ 
mand equal treatment. 

Helen, Friends of the Earth 
Brisbane. ' 
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are 
men blaming 
themselves 
too much? 

Feminists often draw a parallel 
between Man's exploitation of 
nature and his treatment of women: 
the idea of "raping nature". It's 
more than just a metaphor. Whalers 
off the coast of California used to 
make a practice of harpooning baby 
whales, knowing the mother would 
turn back to rescue the calf and that 
they could kill her more easily that 
way. That's the kind of mentality 
we're ~alking ab~ut, and it often goes 
hand 10 hand with sexism (whalers' 
sha!lties are very sexist) . 

However the implication is that 
this e~ploitative mentality is only 
found m men. Hasn't it ever occurred 
to anyone that women could have it 
too? Women are quite capable of ex­
ploitation. Think of the plantation­
owners' wives, ordering the servants 
about; the cultured tones of the 
upper-class English lady, as she 
sacks the nanny ... the materialism 
of some women: their expensive 
clot~es, their shares in mining com­
panies . . . the cruelty and narrow­
mindedness of respectable women 
who ostracize unrespectable ones like 
prostitutes etc. I don't think social 
attitudes will change till women 
recognise that they too have a part in 
shaping society and passing on its 
prejudices, and that they could use 
their influence to break them down . 

I go into all this because I think 
there is great consciousness of sexism 
in the environment movement (par­
ticularly Friends of the Earth) and 
some men are blaming themselves 
to? much. There is probably a cer­
tam amount of sexism in the move-

ment, but certainly not as much as 
you will find outside it, in other work 
situations. 

At one place where I worked ( a 
university) a typist was sacked 
because she had inade a correction 
(not a mistake) in a Jetter to the 
Dean of the Faculty. The situation is 
the same in most hierarchical 
organisations: all the mining com­
panies have secretaries and typists 
who do what they're told to the 
Jetter, or else . . . 

In the environment movement, in 
contrast, women can work more on 
an equal basis with men. I have met 
men who are, as far as I can see, 
totaly non-sexist. They are suppor­
tive, make cups of tea, do the books, 
clean up, mail out newsletters and 
lay out pamphlets for other people, 
answer telephones and ask women 
for their opinion on things (not all 
the .men are the same of course) . 

The least offensive males are the 
most vulnerable to accusations that 
they are sexist (the really sexist ones 
would not even be mixing with 
feminists, or would have enough 
faith in their own superiority to be 
unaffected). It's easy to take advan­
tage of the guilt-feelings of the 

a feminist 
reply 

Feminist/ecologists are drawing 
the connections between Man's ex­
ploitation of nature and Man's ex­
ploitation of women. We believe that 
both exist under the Patriarchial 
ethic of dominance. This ethic makes 
desirable and profitable the practice 
of exploitation. Exploitation of 
blacks by whites, of workers by bos, 
ses, of individuals by the State, of 
women by men and of the earth by 
humans must therefore be seen as 
Jinked in common struggle. As 
feminists we cannot separate our de­
mands for a harmonious earth 
ecology and our other demands for 
harmonious human relationships. 

Oppression in this Patriarchal 
capitalist society is pervasive and 
complex. The interdependence of 
classism and racism with sexism is 
one example. Of course some 
women, by virtue of their class 
and/or race can oppress others. 

vulnerable ones . 
Guilt can paralyse men (and 

sometimes women) into silence. To 
give an example, the "Kiss Your 
Children Goodbye" posters. These 
posters showed a silhouetted figure, 
kissing a child, with the slogan 
"What do you do in case of a nuclear 
accident? Kiss your children good­
bye". Some people complained that 
the image was sexist, so the posters 

:Vhen we are talking about sexism, 
.. owever, the institution of 
Patriarchy is the immediately rele­
vant one. Feminists believe that the 
"acceptable lifestyle" for women 
have been, in so ma11y ways, 
prescribed by Patriarchal ideologies . 

Feminist activists, in the environ­
ment movement and elsewhere, want 
all women to recognise our potential 
power in society. We encourage 
women to become active in agitating 
for social change and to reject the 
stereotype that all women are passive 
and incompetent. This very 
magazine, produced by women will 
benefit from the fighting of sexism, 
feminism. 

There is a growing awareness 
amongst the men in the radical en­
vironment movement of women's is­
sues, and this is pleasing to note. 
However, we will fight for our rights 
whenever it is necessary, and must 
continue to do tlO if we are true to 
ourselves. When examples of sexism 
occur debate must follow so that the 

., 

were taken -off the market. I didn't 
think the posters were particularly 
sexist - they showed a parent, not 
an unpaid housekeeper. Whether or 
not this is a good analysis, the point 
was that no-one at Friends of the 
Earth dared to say a word, although 
several people privately liked the 
posters. 

What meaning does a decision 
such as the one to throw out the 
posters have if it was not the product 
of .free discussion? Women can use 
the taunt of sexism to make people 
go along with them and more vocal, 
aggressive women are getting their 
demands met by claiming to speak 
for all women . It doesn't mean that 
they have convinced people; it just 
means that they have managed to 
shut them up. 

I don't want to see men attacked 
to the point where they begin to have 
doubts about their sexuality, and 
even women are afraid to say 
anything for fear that what they 
think is just a product of their sex­
role conditioning. Feminism should 
strive to break down self-doubt, not 
introduce a new kind. 

Barbara, Friends of the Earth, 
Melbourne. 

implications are fully understood. It 
is otherwise a hollow victory. Instead 
of blaming feminists for rafsfog 
political issues, initiate discussion on 
the topic to ensure greater under­
standing. 

Feminists do not claim to speak 
for all women. Although feminists 
believe that all women will benefit 
from the fighting of sexism, we are 
painfully aware that many 
Australian women are politically and 
socially conservative. Although 
many people oppose women's libera­
tion we will continue to fight for 
what we believe to be just. Likewise 
our commitment to a non-nuclear 
future can not be diminished by 
public opinion against us. Do we 
blame individual workers who out of 
economic necessity, take jobs as 
uranium miners? No! We probably 
blame the big business and govern­
ment who propagate the idea that 
nuclear power is necessary and 
desirable. Likewise, we should not 

#just blame women for the un­
ecological situations they may find 
themselves in, but fight to chan~e the 
society that perpetu.ates those ideas. 
Fight the Patriarchal society! 

-Karina Veal, FOE Swinburne 
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PACKAGING ... 
. One word that expertly describes the creed of the 20th 

century West~rn existence is CONSUMER. We Jive in a 
consumer society and our roles as secretaries scientists 
or clerks are mere subsi_diaries to our greatest' part, that 
of consumers. The survival of our economic system de­
n:iands that we consu':Tle frequently, thoughtlessly, expen­
sively - food, dnnk, tobacco, cars, refrigerators, 
clothes, stereo systems. To ensure our co-operation in the 
game, ~he massed forces of industry, advertising and 
!11arketing coax, caress and cajole us, until our very ex­
istence seems to depend on the acquisition of this and the 
use of tha~. And when we've acquired this and used that 
- throw 1t away. It's simple. 
.. Pla~ne~ obs_olescence,,i~ the. key factor . The saying 

nothing is built to last 1s quite true. If it were there 
would be no need for the consumer to keep consuming 
and. the ~hole system would grind to a halt. It would not 
~e in a light bulb manufacturers' interest to market a 
light-bulb tha~ lasted forever; if they did, they would soon 
be out of business. 

All this produ~ing, consuming, discarding leads to 
waste. Yet the ph(lOSO)?hY of not caring where it came 
from or where 1t 1s going which has characterised and 
perp~tuated ou.r habits as consumers for so long, must 
now itself be discarded! We can no longer affort to toss 
~aluable r~so~rces onto the garbage heap. For if we con­
tinue unthinkingly to do so, the next byword of the 20th 
century Western existence' will be SHORTAGE 

To. the econo1!1ist, pac~aging is one of the "gro;th" in­
~u~tnes of our time. But in the eyes of environmentalists 
it is one of the biggest dr.ains on resources and sing)~ 
causes of waste. The necessity of some packaging is quite 
clear. _To prote~t goods in ti:ansit from factory to retail 
outlet, to co~t~in them, obv10usly necessary for liquids, 
and finely d1v1ded. solids such as sugar, salt and soap 
powde~. For hygemc rea.sons to protect against moisture 
and d1~t and to quantify them for convenience. But 
packaging has another role far beyond these purely func­
t10nal ones - to sell the product ! Attractive packaging 
persuades us to buy more. 

For. thousands of years, packaging used to mean 
materials such as. wood, textiles, earthenware, glass; all 
of which . are easily made from natural materials, and 
were designed for co~stant re-use. When finatly worn 
out, all of these matenals can retur,n to nature doing lit-
tle or no harm to the environment. ' 

To.day not. one of th~se .materials remains as a signifi­
cant pa_ckag_ing matenal _m an affluent society such as 
~ustralia, with the except10n of glass, which is almost en­
tirely des1~ned to. be used only ?nee, th~n thrown away. 
Far from improving the packaging prev10us generations 
use, modern technology has perfected the throw away 
pack~g~ - throw away glass, throw away steel and 
alum.1mum .c~ns, throw away paper and throw away 
plastics. This 1s _the reason why we now have one million 
tons of packaging wastes to throw into holes in the 
ground each year and why the manufacturers of these 
packages expect we will throw away some six million 
tons a ye~r by the end of the century. 

Convem.enc~. The h?IY . word of. the packaging in­
dustry, which is used to Justify a multitude of sins. In this 
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r~gard no~-returnable bottles and cans lead the race. Put­
ting beer in cans _for example is convenient, for the con­
s_u1!1er, wh? c~n simply throw the can away when they are 
f1mshed with it. Non-returnable bottles are "convenient" 
for the same _reason. Coincidentally, selling beer in cans, 
rather _than m returnable bottles is considerably more 
convenient for the manufact~rer who no longer has the 
expense, or worry of collecting; cleaning and refilling 
bottles. And remember - 30% of-what you pay for a can 
of beer 1s for the can,_ which can only be used once and 
then t~rown away - how convenient can yoti get? With 
many items - such as toothpaste, soft drink, pet-food, 
razor blades and aerosol spray cans - the cost of the 
package !11ay be as !11uch as the cost of making the con­
tents. With cosmetics, perfumes and pharmaceuticals 
the packages may cost far more than the contents. ' 

Th~ growth of supermarkets as the major retail outlets 
for v1r.tuall_y all _consumer goods revolutionised the 
packagmg industry. Items that were bought loose are 
no\¥ elaborately packaged, for exiJmple, nails and screws 
wh1ch could b~ bought once by the handful in hardware 
shops appear m supermarkets now in "blister" packs 
stuck to a card and encased in plastic. 

••• the garbage industry 
Ostensibly, this makes life easier for the consumer, 

who can buy the product in conviently aggregated quan­
tities . More to the point, it is easier for the 
wholesale/retail network which can quantify, transport 
and display items more simply. 
· A visit to any supermark~t will show you shelves 

stocked with a vast array and a variety of products. Ten 
different brands of soap powders, eight brands of tinned 
fruit, jams, biscuits and detergents. Only one thing 
visually differentiates the brands in any given line and 
that is the p~ck~es they come in. 
. . The amount and type of packaging around a given 
product is a crucial factor in its sales appeal. If a package 
looks not only attractive, but substantial too, the con­
sumer may believe the product inside to be superior to 
others in the range. The extra cost the manufacturer in­
curs in excessively packaging its product is thus compen­
sated for by higher turnover and profit. The packaging of 
products has been refined into an art form of pictorial 
and graphic allure, to the extent that in some cases, 
cosmetics and perfumes for example, the package is sell­
ing not just the product but the seductive and exciting 
promise of a better way of life for the purchaser. In some 
extreme cases packages have created products, instead of 
a package being developed to contain an existing 
product for which there was an existing demand. Hair 
sprays and other aerosol-can products are good examples 
of products which were unthought of until a new packag­
ing technology was invented. According to the Australian 
Association of Advertising Agencies, about eight 
products disappear permanently from the supermarket 
shelves each week because the public does not want them. 
Almost invariably all eight were products which would 
never have existed if it were not for modern colorful 
packaging: a new ice-cream, instant dinner or canned 
mixture of vegetables. But - for every eight products 
which disappear each week, there are eight or nine new 
ones on the shelves, backed up by massive advertising 
campaigns. 

But - the illusion is not without a price·and the con­
sumer is the one who must ultimately pay it. 

The sixteen million people of Australia and New 
Zealand use as much energy as the 720 million of India, 
Bangladesh, Pakistan and Sri Lanka combined. They 
have never used convenience packaging. If they did use 
resources and energy at the rate Australians do, how 
much sooner would they run out of them? Are 
deodorants, pet foods, plastic milk cartons and coca-cola 
cans the best use for raw materials anyway? 

It is not surprising to learn that the greatest proportion 
of energy expenditure in food production generally oc­
curs in packaging·. Modern packaging requires huge 
amounts of energy to manufacture, all of which comes 
from burning our limited supplies of fossil fuels. Talk of 
an energy crisis in rich countries is increasingly common, 
as we are likely in the next few decades to burn away 
fuels which have been slowly created over the past two , 
hundred million years. Once we have run out of these 
fuels - oil, coal and gas - where will we turn? No-one 
doubts that we will run out, but the estimates range 

depending upon how wisely we use these resources. We 
are becoming increasingly ·aware that energy is a limited 
resource and that it takes colossal amount of energy to 
make packaging. Not surprisingly aluminium cans and 
aerosolized cooking oil sprays are the most energy inten­
sive food items in your kitchen. To produce a six-ounce 
aerosol spray of cooking oil requires over twice as much 
energy as an equal amount of bottled cooking oil re­
quires. 

A returnable package, such as a refillable glass bottle 
does not waste energy nearly so badly becaue it will be 
refilled twenty, thirty, forty or more times. A milk bottle 
"goes around", on an average twenty-seven times, a 
cardboard milk carton - once. Consider the energy 
needed to make all of Australia's one million four 
hundred thousand tons of packaging. This total is doubl­
ing every ten years. 

Pollution resulting from the manufacture of packaging 
is extremely serious. All packaging manufacture uses 
huge quantities of energy, and so produces huge amounts 
of carbon dioxide, in the long term, this could be the 
greatest threat to the environment of all. This· is not 
something which can be controlled by better pollution 
control devices. It is not -an accidental by-product of 
packaging manufacture but is the inevitable result of 
burning any fossil fuel. 

As supermarkets came to dominate retailing so did the 
pressure for throw away packaging grow. A new package 
designed to be used once and then thrown away brings 
greater profits to both the packaging manufacturer and 
to the retailer. Inevitably, the cost of packaging must 'be 
met by the consumer. Where the cost - and amount of 
packaging is kept to the bare essentials this seems quite 
fair, but when the consumer is paying some·25% - 50% 
of the price of a product for the package it comes in, 
which is quite useless once the product has been used, 
something is very wrong. After we have put papers, wrap­
pers, cans, bottles and boxes into the garbage they must 
be collected and disposed of by our local council. Our 
municipal councils and road authorities have to pay the 
cost of packing up and disposing of the rubbish the 
packaging industry creates. To give one example, the 
Sutherland Council (in New South Wales) states: 

"The cost to the Council of collecting and disposing of 
waste including the bi-weekly garbage service, the twice 
yearly clean-up, the disposal of waste from parks and 
beaches etc. is hard to fix in detail ... However, the 
figure is about $1 V2 million p~r annum." This figure does 
not include the cost of paymg "two full-time and some 
part-time officers ... (which is expensive) when this work 
has to be done at weekends and holidays on a penalty 
basis" ... - reply to a letter, 26th January, 1977. 

Tliis money does not come out of fheir pockets, it 
comes out of your rates and taxes all to clean up litter 
and get our waste packaging out of the house and into a 
hole in the ground. Many councils are turning to huge in­
cinerators to reduce the land disposal problem, at the risk 
of turning it into an air pollution problem. Because of the 
rate at which our garbag6 dumps and tips are filling 
many are now restricting the type of garbage which may 
be dumped. 
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_Ar:i_oth~r way in which packaging lowers our standard 

?I .hvmg is by li~ter. It is an eyesore we cannot escape but 
It is more than Just that - it is dangerous. We have' had 
throw away glass bottles for only ten years. We have had 
lacerated feet from broken glass on the beach as a major 
propblem for only ten years. Is this progress? 

I
W~II, what shall we do about it - is recycling the 

so ut1on? 
It appears to be a common-sense solution involvin 

the reuse and remanufacture of the package ~fter it ha~ 
een used. It seems such an obvious thing to do that 

many people are s~prised to find that of all the packaging 
matenals - plastics, aluminium, steel, glass and paper 
- donl}'. the last two are recycled to a significant degree 
an :,v1th paper the p_roportion recycled is dropping 
steadliy. In fact, recycling of most packaging materials 
turns out to be a very poor way of conserving our 
resources an? ener~y supplies. With plastics, recyclin is 
~II but t~.chmcally impossible. Plastics which are the tig 
k ~rdwt~ 

1 
~re~ of packagi~g ~r~ used for containers of all 

m ~ o 1qu1ds from fruit Juice to washing up liquid. 
lr?mcally, _the adv~ntages that plastic bas over other con­
t~I!}~rs - its hardmess, durability and virtual indestruc­
tJb1lity are the v~ry assets which make it almost impossi­
~~ htO recfcle, Impossible to recycle but not to reuse. 

it stee cans, some of. the materials used can- be 
recov~red only at the cost of wasting others. Steel can 
recycli.ng re~overs only one of the four metals used to 
make it - iron. The other three including tin which is 
very scarce, go up the stack. ' 

In 1:1ost cases the recycling industry is highly 
centralised, so . a lot of energy is wasted in collecting 
waste packagmg and transporting it back to a 
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remanufacturing pl.ant. In fact energy use is the biggest 
drawb~ck to recyclmg. We use energy - produced from 
coal, 011, gas - to make the packages and when we recy­
cle a used package we use more energy. 

_Wh~t can you the consumer, do? The most important 
thmg. 1s to never underestimate your power. Don't feel 
that Just because you are fighting a huge company you 
have no power - you do - you have the greatest power 
of all: your consumer vote. 
• Boycott those products that you believe are excessive­
ly packaged. Where at all possible buy drinks in retur- · 
nable bottles only and not in non-remrnabie bottles or 
cans. 
• Don.'t buy a package, but a product. Where you have 
no choice at all but to buy a .package, buy one big 
package rather than a number of small ones (big 
packages can be used to store things in). 
• Support the few m~nufacturers who are still holding 
out and sell products m reusable glass containers. 
• Con~act the manufacturers of packaging, and Jet them 
kno_w directly how you feel; as well as indirectly by your 
choice of what you b~y - or more importantly don't buy 
-:-- at the shops. In this regard group action is most effec­
tive. 
• Write to your local council and find out exactly how 
much you are pay_i~g to dispose of your rubbish. You will 
probably be ho~nf1ed. Try to publicise the fact through 
your local media. 
• Refuse extra layers of wrapping in shops or at super­
markets checkou!s and ~mphasise your point by stripping 
down !he pac~agmg to its bare essentials and leaving the 
wrap~mg behmd in the shop. 
• l?m or form a local food co-operative. There you can 
?UY m bulk and save money as well as reducing packag-
1~g waste; remember to take your own containers to be 
filled. 

Mos~ importantly, develop a responsibility for 
everythmg _you ~uy. If you do not wish to be responsible 
for what will ultimately happen to plastic cartons boxes 
cans or ?~t~les DO NOT BUY THEM. Realise th'is is th; 
respons1b1lity that comes with everything that you 
purchase. 

Have all. these products of so-called modern 
technolo~y 1!1Jproved our standard of living? Do we 
really enJoy life I_TIO~e.than say, ten years ago with aerosol 
~hav~ng cream, md1v1dual teaspoons of plastic wrapped 
Jam m the c.anteen, milk in cartons, and spray cans of air 
freshner? Did we really choose this whole mess or was it 
forced upon us? The first thing that must go is the "throw 
away convenience". Disposables are a luxury we can no 
longer afford. Most packages still end up on the tip no 
matter what the packaging_i~1ust~y try to tell us, wasting 
valuable resources and utilismg mcreasingly scarce tip 
space. 

Stop the pack.aging industry being what it is at present 
- the garbage mdustry. 

Kim O'Sullivan 
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backyard 
revolut.ion 

At present, in Australia, (and many other countries) a 
large proportion of women hold a central position in the 
home - looking after children, cleaning, cooking, 
replenishing the household food supply and doing many 
other domestic chores; a position which is almost never 
shared or, (even rarer) taken on by men. Much con­
troversy has and still is occurring, over the position of 
women in society: socially, economically and politically. 
This article doesn't come close to the solution of the 
overall problem. It merely suggests some formative steps 
towards a big change. 

The advertising media and manufacturers, fully aware 
of the social situation many women at present find 
themselves in, aim the majority of advertisements and 
products at the 'housewife' person/image. The influence 
exerted takes many forms, and has as many diverse ef­
fects which aim to define our lives and lifestyles. The 
creation and promotion of competition - amongst 
women, and between households i.e. "Keeping up with 
the Jones' "is just one example, achieved and maintained 
through the setting of "social standards" and the produc­
tion of consumer goods to fill the needs of these stan­
dards . 

Also surrounding us is a constant deluge of local and 
worldwide environmental and social crises ... we are en­
dangering all life forms, the ecological balances and this 
very planet by the lifestyles we lead. It's so easy to feel 
overwhelmed, " ... but what can I do? How can I help?" 
There is a lot the individual can do, (and a lot more we 
can do as a group). Society is made up of individuals: the 
individual person, the individual household, the in­
dividual community. Beneficial change in the personal 
environment has far reaching effects on the general en­
vironment, especially if it is combined with efforts to 
communicate with people: friends, neighbours, even 
strangers, about the changes you've made - and why. 

Ironically, it is the exploited woman in the domestic 
situation who has the most potential power to bring 
about change, in her own as well as her family's life and 
lifestyle - and consequently has potentially far reaching 
effects upon the present social system. One of the most 
basic steps towards changing ones own environment is to 
concentrate on eating good food: fresh, instead of proces­
sed preserved and overpackaged 'foods' . It is too easy to 
fall back onto "convenience foods" which, while failing 
to provide the vitamins, minerals and basic nutrients in 

Rosie Cousin 

our diet, also pollute 9ur bodies with chemicals, preser­
vatives and m~r other -~isease-in~ucing additiyes, (not to 
mention the environmental destruction brought about by 
the very manufacture of processed convenience foods, the 
production and ultimate disposal of its packaging and the 
overall energy consumed). 

Home grown and/ or organic vegetables are uncom­
parable for taste, and chemical-free goodness. Shop 
bought organic vegetables and fruit are unfortunately 
very expensive, so if you've got a garden, you have a 
potential natural resource, plus a whple lot of fun and 
relaxation to look forward to. A tasty salad dressing to 
top fresh vegetables is made from apple cider vinegar, 
and fresh or dried herbs, (to taste) and cold pressed olive 
oil. A further area for action in the home is energy, water 
and soil conservation. Hints on ecological alternatives 
are available from F.O.E. 

Where am I going to get the time to do all this you ask? 
Well isn't it time to make time for yourself, to look after 
yourself properly - after all if you're body and mind 
aren't working, there's not much you could do anyway. 
Don't try and kill yourself though; get co-operation from 
the males of the household. Housework should and can 
be done by everyone, and that includes growing, (if pos­
sible) preparing and cooking foods, as well as cleaning 
up. Good nutrition links many other issues, such as over­
packaging, destruction of our forestlands (for packaging 
and paper production); the prevalence of diseases in our 
society, such as hyperactivity which is linked directly to 
poor diet and excess chemicals in food consumed; 
Nuclear power, so that we can keep up with the Jones' 
colour TV, electric tooth brushes, knives and 
footwarmers, (not to mention their cars, boat and holi­
day house) l}Qd have overpackaged processed foods, etc. 

Get together with other families m the street, to com­
municate with them about what you've been capable of 
doing, and what you'd like to do in future., If possible, 
try to organise back-yard barter: exchange home grown 
vegetables for, (for example) home made bread, share as 
a group in community activities for the benefit of your 
area. Take a part in community ~d town planning ac­
tivities, and have a say whether freeways should be built, 
whether power stations (nuclear and otherwise) should be 
built, and consider the alternatives. The individual has 
the capability and power for change, the community as a 
whole has more .. . Backyard Revolution ... 
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It is a predictable, but disappointing fact that most of 
the feminist literature of the '70s has come from white, 
middle-class women, and it doesn't require a great deal of 
thought to see why: loudest voices get heard first. Zelda 
stands out as a book by a working-class Melbourne 
woman. She is middle-aged, from a Jewish background, 
and has had a lifetime's involvement with factory 
workers, communist party members and officials, and 
trade unionists. 

Zelda points out that " Working-class women very 
rarely write books because of our inability to write at the 
level required by male-established literary standards . 
Nor are many books written about the lives of working­
class women because our lives are considered to be too 
hum-drum ." 

Zelda's life was certainly never hum-drum, and her ex­
periences reflect the extreme difficulties of being a work­
ing woman in Australia. As such they are riveting 
readfog, especially for those of us who have not; nor ever 
will; work in factories and union organiz~tions. Zelda 
was beaten and bruised constantly by the various worker 
organizations she worked with, and was once sacked for 
daring to confront her communist boss's sexism . Most 
readers will recognize the thinly-disguised antagonists 
(John Quartercent?) and recall the incident where Zelda 
chained herself across the doors of the Commonwealth 
Building in M elbourne to publicize pay inequality. Zelda 
had a way of making her point - paying only two-thirds 
fares on public transport because women were paid only 
two-thirds of the male wage, and picketing beauty con­
tests were among the more memorable. It is impossible 
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to .doubt her sincerity and commitment to the working 
women of ·Australia. 

She fought and became disillusioned with both the 
Communist Party and the unions, and ultimately 
believed that her energies would be best directed in the 
women's liberation movement. But it took 20 years for 
her to discover the newly emerging movement, during 
which time her belief in male power structures, such as 
most worker· organizations, was shattered . It is an ex­
treme standpoint, and a barbed criticism of these groups, 
but one which it was inevitable for her to come to give her 
experiences. Whether it is inevitable for all working 
women is something time will tell - perhaps the publica­
tion of books like this one will accelerate a change in the 
union movement. Read the book - it is a personal, gutsy 
look at Melbourne in the last few decades through the 
eyes of a participant. It will make you think, and you will 
be sharing some shattering experiences . 

All working women in Australia have benefited from 
the struggles of Zelda and her sisters in areas of pay, 
working conditions, abortion Jaw reform and union 
representation, but few would be conscious of it. 

It is books like this which make us aware of the work 
that has already been done for us, and is still going on . 
The book depicts the agony and highs of an activist 
working-class woman and has valuabfe insights into un­
ionism in the '60s and the vety early women's liberation 
consciousness. Love her or hate her, Zelda made her 
mark - you must admire her dedicated perseverance. 

-Jennie Sproule 
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